











ambassador

1. EMAIL BLAST

* 14,000 plus targeted e-mail addresses in the Metro Detroit market
* Direct marketing tool exclusive to one advertiser per e-mail

2. CREATING ADS

» Professional in-house graphic designer
* Topnotch team of photographers and copy writers

3. PREFERRED PLACEMENT

* No additional charge for preferred placement
* Competitive advertiser separation

4. PRINTED MATERIALS

* Complimentary custom printing offered exclusively to Ambassador clients

5. WEB SITE LINK

¢ Online advertising is included in your print advertising cost

6. EVENTS

* Ambassador has key signature events all year long and will include your business or
product in these events

* Events provide direct, interactive marketing through product on live models, in gift
bags, and much more
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10MISTAKES

MISTAKE 2:

Running ads infrequently. It

usually takes three times before

customers respond. Many
MISTAKE 1: advertisers expect big results

Not understanding or listening from a lone ad.

to your target audience. Who is

going to buy your product? | have

observed companies more c_)ften MISTAKE 3:

than npt talk to themselves instead Deliver the wrong message.
of their customers.

MISTAKE 4:
Utilizing the wrong media

MISTAKE 10:
to talk to your customers.

Trying to create your
own ads without the

use of a professional
graphic designer. &

MISTAKE 5:

Caring more about winning
MISTAKE 9: awards than producing.
Imitating competitors’
advertisements. Stick

to being creative and
emphasize the attributes of
your product or service.

MISTAKE 8: /

Not understanding the
seasonality of various products,
services or purchasing habits
of your customers.

MISTAKE 6:
Not focusing on your
customers; needs.

MISTAKE 7:

Not delivering a complete
advertising campaign which
also includes the Internet.
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